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_REATIUE 1ECTOR
e / Feb 21 - Current
An creative direction for global brand and product campaigns
including Get an Airbnb, Airbnb Experiences & Services, Airbnb
_ategories, and Made Possible by Hosts
rove multiple global product launches in close partnership with
MarCom, Product, and Leadership

versamw Airbnb's w

date

cial campaigns t

st successful s

Lo—authored the famous (Categories UUH campaign
efined and evolved Airbnbs iconic animation style and systew
Integrated Al-enabled creative workflows across teams t
increase speed, experimentation, and scale
/ CREATIUE DIRECTOR, FREELANCE

oles | Mar 20 - Jan Z1
oerved as creative partner to the founder to reposition the
company s creative philosophy, vision, and strategic direction
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elivered a 1007%
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ents: Apple Music, Beats by Ur

ning the

n new business pitches foll

N1INn rate
ning

t Games,Propel, ECOS
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-NT / CREATLUE DIRECTOR, HEAD OF CREATIUE
New York, NY / Jul 13 - Feb 20
Head of (Creative, built and led a multidisciplinary team
14 creatives
versaw all creative campaigns, product design, surface design
and social content across 7 in-house brands (Nectar Mattress,
reamCloud, Awara, Cloverlane, etc.)
an in—-house studio and production operation delivering BQ@@+
pieces of content annually
~stablished brand guidelines for all Hesident brands
eveloped and launch integrated 360@ campaigns
LAUNDRY SERUICE / CREATIUE DIRECT
Jrooklyn, NY / Jan 18 - Jul 13 // ACD Feb 17 - Jdan 18
versaiWw lz2+ accounts during tenure including Bud Light, Nike,
Hennessy, Beats by Ure, NBA, United Airlines, BMW, Beluvedere
Managed multiple creative teams of o5-10 people
esponsible for mentorship and career development of creatives
across teams
Partnered with CtU, CMU, and CLCO to define the companys creative
philosophy, operating model, and department structure
As AL versaiWw entire creative departments 12 Art Uirectors
MCCANN / SEN ART -CTOR
New York, NY / May 15 - Feb 17
Lead art director for Microsoft's global digital and social
creative ecosystem
versee and mentor team of designers and art directors
_aunched Windows 10 05 globally, reaching 200@M downloads in the
first four weeks
FCB / SENIOR ART -CTOR
New York, NY / June 13 - May 15
Lead Art Director for producti f multiple 360@ campaigns
Manage team of Jr. Art Uirectors and freelance AUs
versee creative for $100@ million campaign launch
-C8 / ART LT
\lew York, NY / July 11 - Jdune 13
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NUMBERS

A4 - Cannes Lions

A3 - Une Show Pencils

49 - Countries visited

A5 - Guitars own

V2 - Number of diamonds preferr
J#d - Loncerts seen by the
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-JUCATLON
o.1. NEWROUSE SCHOON
oyracuse University
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